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INNOVATION,
EDUCATION AND
ENTREPRENEURSHIP
ACTIVITIES



KAVA Call 9 is open in 3 specific categories:

• RIS Capacity Building

• Upscaling

• Education

KAVA Call 9 schedule:

Proposal registration: Friday, 19 November 2021 at 13:00 CET

DRAFT Proposal submission: Friday, 19 November 2021 at 13:00 CET

FINAL proposal submission: Friday, 18 March 2022 at 13:00 CET

https://eitrawmaterials.eu/call-for-projects-2022/

KAVA CALL 9 
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https://eitrawmaterials.eu/call-for-projects-2022/


Our objective: Increase innovation capacity in RIS 
countries by impact-driven activities:

• Engage players from and build networks in RIS 
countries & Grow KIC-participation in RIS countries
– new Partners

• Transfer knowledge triangle integration into RIS 
countries

• Address a realistic / existing challenge in RIS, 
quantify it and provide a solution and/or
knowledge on how to solve it in a practical way

KAVA CALL 9 - RIS CAPACITY BUILDING
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“RIS countries”WHO IS IT FOR:
• for Entities from RIS countries
• for Activities focusing on RIS countries
• non-RIS partners can cooperate in RIS projects



• Upscaling = innovation projects based on validated technologies that need additional step(s) for up-scaling,
demonstration or implementation. The objective - bring the technology to market, as a product, service or
process

• Proposals must create impact – be aligned with EIT RawMaterials 2021-2027 Strategic Agenda and should
address one of the topics listed in the Lighthouse Appendix

• All projects must contribute to the long-term financial sustainability targets of the KIC by aiming at generating
backflow in the event of success.

• Start of project - TRL 5 “technology validated in relevant environment” - End of project – TRL 7 “system
prototype demonstration in operational environment”

• Co-funding contributed by the project consortium at minimum 30% of the total funding

• Upscaling projects must aim for market introduction and/or a commercial use within 3 years (or less) after the
end of project.

• The proposal must clearly state who (which partner) will be responsible for commercialization, and outline a
plan for market introduction

• Preliminary market analysis must be included in the proposal and will be the basis for the Go-to-market strategy
that will be developed during the project. The Go-to-market strategy will be updated throughout the duration
of the project and enable go/no-go decisions following annual reviews

KAVA CALL 9 – UPSCALING
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Lifelong learning programmes 

• EIT RawMaterials seeks 4 programmes of professional courses (4 topics)

• Duration: 1-3 years

PhD summer/winter schools

• EIT RawMaterials seeks 3 schools (in English) – one per Lighthouse (3 topics)

• Duration: max. 3 years (1st year for programme development)

• EIT RawMaterials will provide complementary marketing to the selected projects and together with the 
selected PhD summer/winter schools, develop a joint branding, marketing and recruitment strategy

KAVA CALL 9 – EDUCATION 
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EIT JUMPSTARTER
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EIT RAWMATERIALS ACCELERATOR: BRINGING IDEAS TO THE MARKET!
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Phase 1 
Invent

Phase 2 
Build

Phase 3 
Grow
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